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Conference. 
 
Each year Only A Pavement Away holds a conference 
bringing together all the partners with whom we work, 
to focus on our Members, and what we and society need 
to do to help those who have taken a wrong turn in life.  
The line-up will include a guest speaker and a Government 
Minister, with an agenda that focuses on how we can help people 
back on to the career ladder, simultaneously plugging the 
recruitment crisis with people who have a real work ethic. The 
conference is free and relies on fund raising in order to support 
our strategy and brand.

The first ‘Tough Mudder’ event was right at the beginning of 
the OAPA project to raise a bit of money and a lot of 
awareness. The awareness is now there so it’s an opportunity 
now for companies to play a part and get muddy to raise 
money for Only A Pavement Away in London. Whether you’re 
an apprentice or CEO you’ll love it. Nothing bonds a team like 
mud! See you in the mud…it’s the most fun you can have with 
your clothes on!



Only A Pavement Away runs five 
campaigning events each year, each 
of which are self- funding and do not 
impact on the assets of the charity. 

The purpose behind these are: 

1    To ensure those involved with Only A Pavement Away maintain 
     a sense of empathy with those we’re looking to support back 
     into work whilst increasing our understanding of those who 
     may have turned left instead of right in life. 

2   To enhance both the brand and awareness of Only A 
     Pavement Away. 

3   To increase our donor base thereby giving us the finances we 
     need to support our Members financially. 

4   To contribute towards employing another Relationship 
     Manager which will help us meet our targets. 

The ‘Winter Warmth’ campaign distributes items 
ranging from sleeping bags, coats and blankets to 
rough sleepers on the streets of the UK in November, 
when many rough sleepers are starting to feel the 
effects of winter biting in. It is estimated that c7,000 
people will sleep rough during this period.

Winterwarmth The Cook & Dine lunch showcases all that is great 

about hospitality and the power of working with 

everyone associated with Only a Pavement Away. 

The event shows that no matter what your background is, 

you can be part of a team in a great industry and pursue and 

develop a career.  
 

The premise is simple: to bring everyone who works in the hospitality 

industry together, no matter their background, experience or seniority. 

No matter where you come from, who you are, you can cook together, serve 

together and eat together. Everyone comes together and Cook and Dine.

Fill 
 Flask

a
The ‘Fill A Flask’ campaign is designed to 
distribute 6,000 thermal flasks, one to 
each person sleeping rough. The 
distribution timeframe is specifically 
targeted for the beginning of summer, a 
time when many rough sleepers need a 
cold drink, the flasks are extremely 
durable and can therefore be used 
throughout the year.


